- Hiring companies plan to increase the number of new graduate business student recruitments by 18%. By industry:

- those planning to recruit significantly more MBAs or other graduate business students are healthcare and pharmaceuticals companies, followed by consulting firms.

- Finance firms, accounting firms and high-tech firms reported a moderate increase.

- Energy and utilities companies and the products and services industry expect a slight increase. 

- 40% of companies actively recruit graduate business students.  All companies actively recruiting graduate business students have formal recruiting programmes (100%), are most likely to recruit on campus (70%), and are likely to employ graduate business students as interns. Those companies are predominantly global (82%) and tend to be large (57%).

- 60% of companies consider but do not actively recruit MBAs or other graduate business students. Those are likely to be small (47%) companies operating in national or regional markets (42%)

- Demand for graduate business students in specific job areas –  the best prospects for finding jobs are in sales & marketing (48%) and the poorest in investment banking or in HR (22% and 21%). In the majority of cases the positions employers need to fill are mid-level (64%) or entry-level (58%), with variations by industry. 

- Main factors that appear to determine an employer’s choice of a graduate business student: leadership potential, prior work experience, and academic achievements.

- Students’ unrealistic expectations and poor job-hunting skills can present major barriers in the recruiting process. 

- According to employers, in order to become successful managers, graduate business students should further develop their conscientiousness and interpersonal skills and focus on human capital management. 

